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ÅIn 2007, unintentional drug poisoning became 
the leading cause of injury death in Ohio, 
surpassing motor vehicle crashes and suicide 
for the first time on record.

ÅPrescription opioids are associated with more 
overdoses than any other prescription or illegal 
drug, including cocaine and heroin combined.

ÅDeath rates from unintentional drug/medication-
related poisoning are highest for Ohioans ages 
45-54, with the rates for males 1.5 times greater 
than the rates for females.

Prescription Drug Abuse, Misuse and Overdose: 

An Alarming ïand Growing ïEpidemic



ÅAs of 2008, rural Ohio (Southern Ohio) represents 
the highest level of pharmaceutical opioid abuse 
in the state.
ïCounties showing the highest rates of abuse and 

overdose deaths include Montgomery, Scioto, Vinton, 
Clinton, Jackson, Trumbull, Ross, Jefferson, 
Crawford, Hardin, and Adams.

ÅWidespread diversion of medications, deception 
of providers, online pharmacies, and improper 
storage and disposal of excess medications 
contribute to the issue.

Prescription Drug Abuse, Misuse and Overdose: 

An Alarming ïand Growing ïEpidemic



Å The prescription drug abuse, 
misuse and overdose 
epidemic in Ohio requires a 
comprehensive approach

Å Prevention and education 
efforts are imperative to get 
to the root of the problem to 
stop it from further multiplying

Å This is one piece of the 
puzzle that contributes to the 
larger solution. Other pieces 
include treatment, law 
enforcement, legislative and 
regulatory actions, funding, 
health care providers, etc. 

Prevention and Education 



ÅSocial marketing: 

ïis a 360° communications approach

ïthat intersects with the daily lives of our key 

audiences

ïin ways that are relevant, timely and 

meaningful

ïin order to drive action, behavior change and 

collaboration among peers

What is ñSocial Marketingò?
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Prescription for Prevention: Stop the Epidemic

ÅCampaign Goal: Implement and 

evaluate innovative projects based on 

promising practices that are data-driven 

and designed to contribute to the 

reduction or elimination of unintentional 

deaths from prescription drug misuse, 

abuse and overdoses.



Target Audiences

ÅPrimary:
ïWhite men (ages 45-54) in rural Ohio: The 

group at highest risk

ïWhite women (ages 45-54): The fastest-
growing at-risk group in Ohio

ïOhio high school students

ÅConnectors:
ïMedical Practice, Law and Criminal Justice, 

Law Enforcement, Public Health, Mental 
Health, Injury Prevention, Substance Abuse 
Services, Pharmacy



Campaign Strategies
Phase I: Setting the Stage

ÅDiscovery of Best Practices in Prevention and Education

ÅPublic Service Announcement Production and Distribution

ÅEducational Material Development

Å Coalition Building in At-Risk Markets

Phase II: Raising Awareness

ÅMedia Relations

Å Grassroots Campaign Outreach

Å Employer Awareness

Å Prescription Drug Drop-Off Events

ÅHigh School Peer Outreach Program



Key Findings

Å Media coverage of the prescription drug abuse epidemic has 

been extensive, providing insight on several promising practices 

involving public education, programs to reduce prescription drug 

abuse among teens and drug take-back events.

Å Although data to prove the effectiveness of various strategies to 

counter prescription drug abuse are lacking, promising practices 

are in place across the country, and many programs have been 

designed based on logical, intuitive approaches.

Å To be effective, programs must be comprehensive, community-

based and tailored for the individual needs of the community.

Å The general public must understand how critical it is to keep 

prescription drugs out of the hands of people who could 

potentially misuse or abuse them.



Key Findings

Å The communications campaign in Ohio should emphasize that 

prescription drugs are not safer than illicit drugs.

Å Because physicians in Ohio play a critical role in countering the 

prescription drug abuse epidemic, additional training and 

education about prescription drug abuse are warranted.

Å The federal government, national organizations and many states 

have developed an abundance of print and online resources 

related to prescription drug abuse and overdose deaths. These 

materials should be repurposed and used as templates as much 

as possible when developing collateral and press materials for 

use in Ohio.



Interviews with Experts
Federal Agencies
Å Substance Abuse and Mental Health Services Administration: Nelia Nadal, MPH, 

Public Health Analyst, Center for Substance Abuse Prevention, Division of Systems 
Development

Å CDC: Len Paulozzi, MD, MPH, Medical Epidemiologist, National Center for Injury 
Prevention and Control, Division of Unintentional Injury Prevention

Å CDC: Aron Hall, DVM, MSPH, Viral Gastroenteritis Team

Å National Institute on Drug Abuse: Ivan Montoya, MD, Acting Deputy Director, Division 
of Pharmacotherapies and Medical Consequences of Drug Abuse

Å National Institute on Drug Abuse: Richard Denisco, MD, Division of Epidemiology 
Services, Prevention and Research

Å White House Office of National Drug Control Policy: Maria Gallagher, Senior Vice 

President and Partner, Fleishman-Hillard DC; nine-year member of team

National Organization
Å National Association of Drug Diversion Investigators: Commander John Burke, 

President, 

Å National Association of Drug Diversion Investigators: Detective Dennis Luken, 
Greater Warren County Drug Task Force



Interviews with Experts
Regional/State/County Organizations

Å Pacific Institute for Research and Evaluation: Monique Sheppard, PhD

Å Zero Unintentional Deaths: Lynn Webster, MD, Co-Founder and Medical 

Director, Lifetree Clinical Research; Co-Founder, LifeSource; Board Member, 

American Academy of Pain Medicine

Å Alliance of States with Prescription Monitoring Programs, Ohio Automated 

Rx Reporting System: Danna Droz, RPh, JD, Program Administrator

Å Utah Department of Health, Violence and Injury Prevention Program: Erin 

Johnson, Prescription Pain Medication Program Manager

Å Utah Department of Health, Violence and Injury Prevention Program: Trish 

Keller, Program Manager

Å West Virginia Controlled Substance Advisory Board: Michael OôNeil, 

PharmD, Chair; Associate Professor, Department of Pharmacy Practice, Director, 

Center for the Education and Study of Drug Diversion and Substance Abuse, 

University of Charleston

Å Project Lazarus: Fred Wells Brason II



Critical Key Messages

ÅPrescription drugs are safe and effective when used 

as prescribed by a doctor but can be dangerous and 

even deadly when misused or abused.

ÅPrescription drug abuse is a significant problem in 

Ohio and can affect anyone, regardless of race or 

socioeconomic status.

ÅPrescription drugs must be locked in a secure place 

when kept in the home and should be properly 

disposed of when they are no longer needed.



Strategy: Public Service Announcement (PSA)

ÅProduced radio and television PSAs to raise 

awareness of prescription drug misuse and 

abuse

ïDeveloped script(s) based on discovery of best 

practices and state statistics
Å15-second, 20-second and 30-second versions

ïScouted authentic talent and locations 



Strategy: Public Service Announcement (PSA)

ÅConducted media outreach to television and 

radio stations to place PSA 

ÅTargeted seven counties in Ohio to ensure 

PSA reaches intended audiences:
ïAdams

ïCuyahoga

ïJackson

ïRoss

ïVinton

ïFranklin

ïHamilton



Strategy: Creative Development

ÅDeveloped creative concepts/collateral to 

aid/educate multiple stakeholders (media, 

community leaders, general public, etc.)

ïCampaign Logo

ïBrochure

ïFact Sheet(s)

ÅDesigned materials to be used in conjunction 

with existing national, regional and local 

communications tools and materials



Strategy: Creative Development



Strategy: Coalition Building

Building Coalitions in At-Risk Communities

ÅAssembled diverse/strategic group of community leaders or 
worked in conjunction with existing task forces in:

ïAdams County

ïCuyahoga County

ïJackson County

ïRoss County

ïVinton County

Å Guided coalitions in the development of local action plans

Å Provided ongoing guidance and support for each coalition 
to develop and execute its own grassroots campaign



Coalition Profiles

ÅCounty Health Department

ÅCounty Coroners

ÅLocal Law Enforcement

ÅPharmacists, Healthcare Providers, 

Substance Abuse Treatment Facilities

ïADAMHS Boards

ÅSchool Systems

ÅElected Officials



Coalition Meetings

ÅDiscussed prescription drug overdose 

landscape

ïOutlined current education/prevention 

activity

ïEstablished goals for education and 

behavior change

ïCreated local plan of action for 2010-2011

ÅDesignated a Coalition Chair



Local Action Plans

ÅLeverage local networks and volunteers

ÅUtilize local community events

ïDistribute campaign materials

ÅHost Drug Drop-Off Events

ÅActivate student leaders to educate 
peers

ÅEducate community members through 
media opportunities



Strategy: Conduct Media Relations

ÅConduct statewide media relations 

campaign to spread key messages 

through local media outlets

ÅConcentrate on print/radio/TV/online 

media outlets in at-risk counties

ÅOffer local experts or coalition members 

for interviews



Strategy: Grassroots Campaign Outreach

ÅLeverage coalitions formed in Phase I to 

penetrate local communities with 

campaign messages and resources

ïCommunity Material Distribution

ïCommunity Event Presence



Strategy: Employer Awareness

ÅContact major employers to provide collateral 
for internal communications vehicles

ïProvide information on available resources and 
services to combat the epidemic

ÅWork with HR departments at select companies 
to schedule a ñlunch and learnò for employees

ïPartner with Ohio PAG to present about the issue 
and provide opportunities for employees to get 
involved in raising awareness about the epidemic



Strategy: Prescription Drug Drop-Off Events

ÅDevelop Drug Drop-Off Event guidelines 

for coalition use

ÅPartner with coalitions, county health 

departments, DEA and local law 

enforcement to host ñPrescription Drug 

Drop-Off Eventsò in our target counties

ÅParticipants will also receive information on 

how to dispose of medications at home. 



Strategy: High School Peer Outreach Program

ÅCreate a comfortable, facilitated environment for 
adolescents to come together and talk about 
both the legalðand lethalðconsequences of 
prescription drug abuse
ïExplain the warning signs of prescription drug 

abuse

ïEducate students on the available resources and 
information on how to stop prescription drug abuse

ÅWork with schools to adopt campaign and tailor 
tactics appropriate for individual settings
ïSurvey dissemination, material development, event 

awareness, pledge, etc.



Key Learnings

Å Communities recognize the problem and want to do 
something about it

Å The more localized, the better ïthis includes collateral, 
leadership, events, etc.

Å Target audiences need to reflect those who can most benefit 
from prevention messages, not just those most at risk

Å Partner, share and duplicate efforts whenever possible ïdonôt 
reinvent the wheel if somethingôs already working

ÅBring all ñpuzzle piecesò to the table; let subcommittees hone 
in on specific practice areas

Å Allow teenagers to have a voice and control over their 
activities; their ownership helps the message resonate with 
peers 

Å Social marketing takes time, patience and constant evaluation



The Generation Rx Initiative

ÅInterested in medication safety issues and the 
problem of prescription drug abuse, with projects in:

ïK-12 education

ïCollege

ïCommunity

ÅNationwide collaborations and partners

ÅSupported by Cardinal Health Foundation and 

OSU Cares



The Generation Rx Initiative website

ÅGeneration Rx Initiative News

ÅGeneration Rx Toolkits

ïYouth

ïCollegiate

ïCommunity

ÅOther Resources

http://go.osu.edu/generationrx



The Generation Rx Initiative website



Youth Education Tools



Youth: not your average audience

ÅInherent interest in 
drug topics

ÅNeed for creative 
delivery

ïAttention span

ïRetention



A toolkit for youth education

ÅA collection of resources 
including: 
ïPresentation files

ïActivities including games 
and skits

ïVisual aids

ïAdvice

ÅDesigned for youth 
audiences (aged 12-17)



Discussion-based presentations



Games



Skits


